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Myte #1

Brugertest giver ikke meget veerdi
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Pressman, R. S. (2005)



Danske Spil 76% fald i churn rate
800.000 manedlige transaktioner i Lotto-appen

46% stigning | omsaetningen

Danske Spil (2021)
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Myte #2

Brugertests tager lang tid

Unmoderated, remote test - p.

9 hours

Moderated, i person

Think-aloud test
50+ hours

Pedersen & Sgrensen (2020) pfeelv.
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Myte #3

Brugertests koster meget

@vad (2021)

Type

Think-aloud, in-person test
(5 - 7 deltagere)

Preely
(12 deltagere - kan vaere %)

Planlaegning, gennemfarelse
0og analyse

52-64 timer =

DKK21.060 - DKK25.920

O timer =

DKK3.645

Deltagere Normalt: DKK375/person Fra eget test panel:
Op til: DKK2.200/person DKKO
Potentiel lokation DKKO - DKK7.500 DKKO0

(e.g. AirBnB)

*Gennemsnitlig user researcher lgn DKK 720.000/ar
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Myte #4

Brugertests passer ikke
Ind 1 agil udvikling




Myte #4

Brugertests passer ikke ind i1 agil udvikling
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Myte #4

Brugertests passer ikke ind i1 agil udvikling
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Brugertests passer ikke ind i1 agil udvikling
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Myte #5

Man skal veere professionel
for at udfgre brugertests
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Myte #5

brugertests

Man skal veere professionel for at udfgre

MATERIALS

Three levels of guidance

Table of Contents

Description

1. Planning

1.1 Find participants for the CoONteXtual INTEINVIEW .....cerrrreresrssrsessessessessesssssssssssassassassssssessassessssssssassassasssssses 5

1.2 Interview style ....

Date of the Contextual Interview:
Location of the Contextual Interview:
Participants:

Names and initials of the interviewer and interpretation team:
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Focus and participants:

@vad (2016)

Focus:
.
. CONTEXTUAL INTERVIEW (CI)
Participants:i = A BRIEF WALKTHROUGH
Usz €1 wien: You want to know how people 2. CONDUCTING 3. ANALYZING
Inten’iewswle: really worke Introductory group talk if you have more REMEMSER THE INTERPRITATION ROLES (PAGE
f Time: 2 hours preparing + 2 hows per than two interviewees (page 8) 13 -15)
interviewee + 2 hours analysls RUN EACH INTERVIEW: CAPTURE  TME  USER  AND  ORGANIZATION
. . i . . H 3 - . No_oF _pfopie: 2-3 tors, fi 1 PROFILES (PAGE 15 + 31)
Standard: ; Intermittent: ; Uninterruptible: ; —— seaductors, from o introduce yourself, your project and the
ol €1 method, reinforce your focus, set WRITE NOTES (PAGE 16.- 17):
Ry 3 d - : 3 3 . . i t up the
Retrospective; - Extremely focused: ;  Environment centered interviews: - pogtos be“m':m,dmmwdc aoture: Interpretations of events, use of
, deseribe y identiality policy, Captucs; :
ifacts, 3 opportunities,
1. PLANNING get permission to record, etc. (page 9 + artifacts,  problems, and unites,
24+ the Dos and Dor'ts page 26 - 30) important characteristics of the work,
*  Find participants (page ) o Remember: The transiion from breakdowns in the work, cultural influences,
®  Decide on an interview style (page S) questions. to CI (page 10) design ‘4"*‘ (flag with DI, questons for
ittt
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TEST

SHARE TEST

ANALYTICS

PROTOTYPE

SETTINGS

SUPPORT

Test / Test

WELCOME: Test

Hi,You are invited to test our prototype. Thank...

TASK: Task

Create a profile and sign up for our newsletter.

QUESTION: Task

TYPE

(® INSERT ELEMENT

Demographic data Enabled

THANK YOU

Your feedback is highly appreciated.It is of gr...

QUESTION

QUESTION TYPE

CHOOSE QUESTION TYPE v
Rating scale
Use numbers or smiley rating to assess participant's opinions to your question.

Likert scale
Likert scale measures agreement to a statement.

Semantic differential scale
Semantic differential scale measures where the participant's view lies on a bipolar adjective scale.

Yes / No
Let your participants answer yes or no to your statements.

Single Ease Question (SEQ)
SEQ focuses on ease of use and gives a snapshot of your participant's attitude towards the task.

Multiple choice
Ask your participants multiple choice questions.

Open-ended question
Ask open-ended questions, where your participants can write a free response.

Net Promoter Score (NPS)
Net Promoter Score (NPS) is used as a metric of customer loyalty.

preely.
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TINA OVAD

Engineering Psychologist, PhD

Chief Experience Officer pfee|V.

Ekstern lektor /v

AARHUS UNIVERSITET

Mail: tina@preely.com | Linkedin: linkedin.com/in/tinacevad



mailto:tina@preely.com
https://www.linkedin.com/in/tinaoevad
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